[ > (% o
2419152 B VAN N UG

'
[ %

“‘ngslng” Asd1sRITEALEIT 184% lasana 3 T 67 mls 11,107 auum sjaiunitfaymuiieadu

suAIngsing AuTraNgnsaans lasunga 3 0 2567 Anlegns 11,107 A 1uUm wuiEuswesnatinauna

\
A 9

AANNIAUNINAUNINEREN9TvTRTEdauastinvey SN ALRUATa9Fe AUTBARYAMUNIN (Coverage Ratio) 38951

q
¥

a dld” o CI: al ] 1 a v 1 A Y o a a o 1 o dl d”
an1ziAsEgRaTnudaRuazi N luinengs umidasmaegnAndidngiuivion uazduinaeunisuiladoywinil
aeinaeiatin

WIENE AFIE N9TuN9aRnIslug) suianengalng Wamedn iwsegialned 2567 Huuilinaenessieiie

'
o o K

wsidae TuszAumn uanidunisaenasdanliianalugluuy K-shaped Economy tadinnsiusinaesnianisviaaiaaiy
wrastusivan uarldfudadeatuayuainulauianiaiy ManinsnisnssfuiAsgia nassaindanasudszunn nsan

nmazAldanauazniaiiumalaliiuniariaGeay adslsfidnianisndniaznianisdeeaniiaaudyiunauionig

|
a A

AINNIIBNUINARNIN LTI EIAINa NN 9n TunTudedy sgRataniRiAnstzaeasinunaielymipay

Taudlafuniigaans Anudunauresiiluum tnaanizgsia SME ndaulundepsanzuuazainantavguly
o o R o gl ooy o = o Y vo o L PR o = L= o .
nsdfusaasinlidudaladn daunanfaBeudslasuuseanasiainnnsenineslussdugeianala ldineanaiusgans

& a oY Yo = A v a o A & A
UnNIINU Lm’izrgmvlmﬂmvlmum@ﬂizmumﬂ@qugmmmﬂLLﬂaﬂmummm@i‘mmmﬂcyquwnmmﬂizwﬂumqwuw

uan1sanduululasungy 3/2567 WalFauiaunulagang 2/2567 sunansuazismedaaiinilsgnsdaun

uaesuIAawindy 11,107 &uum anaaiandasannlasuiantdiuen suiansiunisfulaeenedativwasiamuniw

1
o

piugsnaadwszinszdauazsauney lianudiAnyiuauninaes@unine 5nun Coverage ratio luszaugenianas

q

v ¥ 1
v aa

184.1 INNAUAINTREAL 181.3 0 UM 31 SuaAN 2566 ianAuideat luscaulndiAsaiulnsniaiiiunn a1nn19L3ung
4@N13 Portfolio SNH1ANARAUAMNIALNLATRARALLNY LHNN9TsPuTesdumagsiaaun gl Twansiisalaann
nisanilivanurenasaantes fasar 2.8 Uinnsdanieen ldane luasdranat1eidsz&nsnn daua’ly Cost to Income
e L, v oA d o . o va s o
ratio WiniuFesay 42.4 sUNANIAANTBINATIAY A WATA AN ANRdATAn s ALT I zaN Ind R s U s an i umn
saefuannliineuraAsHgia saNdier N ea NN iU RganansuasiAsgRianenasiaet1dliion il
HAwdesennnN a7 98,301 ALY anasiaeay 1.1 anAull 2566 H NPLs Ratio Winiuisaeas 3.14

Waiaunulasung 3/2566 nlsgnadauiniiduaassuians Wsdufeasy 8.0 lipnud1Agyiunisizmsdnnis

= '

AN AN INETaENaE Aveunazsvlngzd 1EM3daNg Portfolio iainwnannauazinnnn deualialasanainnig

AnduuTENEANfaar 4.3 su1ANTLIMIIAANNgAN ldA e luasATaNatinelilszAnEaaw Tae Cost to Income ratio
ey 4 oo e a2 L R P

winiuFesas 42.4 anaailainguiudtungaiuesdneu el sU1A1IFIE1I89NATIANUANTUATARTNATAINALIAATL I

SLALNMANIZAN



nalsznaunislugag 9 thauaadil 2567 iNaiaunUdILALINWEaILNaU suIAITLaTLEEtaainils

qradouiidugessuiang winiu 33,381 dAuuimiinauiasar 9.4 futunismuinesnedsiu Usu1sdanis Portfolio
BENANARUATHANUNIN NaLsiLN9renfatede ldAassliaNgnEuazs lAAINNIIATNIE TesaNiaanull

o A ] v v ° a o % Yo v a o 1 Y 5 1 =
AnyTuAU mmlmwimmmimLuumwﬁmﬂm TRERT 9.9 ﬁmmﬂmmmumimmmmmmﬂmwl‘ummw@m\m

a a = . (R4 3’/ dsj ! 2 o a dl o dl al o
se@nsnin Inal Cost to Income ratio WinfiLsaaas 42.5 9193l mhmmmmimmumu@uj WA ILNDLNELNLTAN

o

weanuaesdnew dauluaiifunaannuimadaaniminddusanisanaadnessdnsedslnasuiangmea lasaa A MIneaY

v !
39N13218ANANEA NI INSN TR Ut NLMNIzaN BnviesuAsdiasia g Ayiunisrenanisaeyuiaa iy

| v
aa o ) 1'%

walulatiuazAariainansansunisifuinuaznsiasuulasiguussiazsaniaesmalulatiuazuinnssuluaunne il
ae T, o oad o . va & m o ad
SUIANTUAZLBENERLAIANIRINATIAY A WATA RN AAd Az AR LT s AUTIMINzaN InAL AR TLT M Rs A Tues TN

WesassumNly NGB GNER SRR

a

2w 30 fUENEIU 2567 511ANT (NLIRNIZEUIANT) HRUNEWUTLN 1 faaay 18.95 1asduninetasiiuninaiumgy

Aen uasHiRunew)uisau feaas 20.97 1eduningdtosiminauandesdey lussAunudansadomauiuinoed
gaesunATIUaLlssmang (5Un.) Tandelanneaeslusssuiesnelaefnensesuees Liquidity Coverage ratio (LCR)

1 1 dl 1 a’d‘ o
ALUNFABLUDI QINIUNEUNT fUn. N

su1ANINge g TupRausIANIAoEudaNITN WUINAAS M uLazLEN1IMeNIsR U ReulandgnAnlun niif

avuayuneiundewATEgiateslszing nMelduuefn “udnnssuasennat naulandgnAn gRINEaEn 4140

swanslaasnuansenudaninudsemednaiy e USH ngalne Lueasa AR (Krungthai Ventures) U3 HNIY

' (% ] a o acd G a @ a < o v 1 o s

sanaaumelasuiasngalne lasanamulunsEndsaauauaailiilagdy a1in gnanslnigas (Gother)

unannasuusnsvianfisnaaulataaslne @euse Ecosystem Audaunssassunans vauaiwaiadu Krungthai NEXT

wazuaild ey wianaduayuisznaunisansmdnesing uaz SMEs TiALTALTwns 8nvis suansdalasoniunusiing

Tunstiuaaluaynyielsznaugsnasuianslianan (Vitual Bank) dimalulatiuazuinngsunisiy aduayunisdnneisnig
¥ o 4

nNsRuRE iR IRIRUInauazgsNalng ananNmAeNaT alLayunsTuAReATgRA AL IReE N9 sty

v
o o | A v ' '

dgl v o o L 1 v o o/
el 5u1ANT THANEN 3n! UNNTaEWARaNAMNNANaE N INAT A IﬁﬂL”?l‘W”IE?ﬂ@qS\ILﬂﬁ‘WZU’NI‘M@WN’]?ﬂﬂ?UWJ

a Q Q

(% 2 |
.

& oy o A o = s a o & A ) '
LL@ZWuvaﬂ’aﬂ’]\imﬂu Imﬂﬁuqﬂf]?M?gﬂuﬂﬂ\T@ﬂf]Uﬂq?mququLQHUW@quM@qﬂWUV}m@Qﬂﬁ‘zLWﬂ@\imﬂﬂﬁ‘z‘wum@
ﬂ?t‘ﬁ’]ﬂULﬂu'ﬂ\?ﬂ%"‘N La"ﬂ‘]_la‘ﬁ‘wnﬁ')ﬂma‘ﬂm%’@uiuﬂ’]?ﬁhiﬂ?ﬂwLL@:@@ﬂN’]mﬂﬁ?%Nm?ﬁuLﬁﬂﬂmﬂ%‘:Vl’w\iﬂ”lﬁ?@uslﬁﬁ"]_l
gﬂ?gm‘]_]ﬁﬂ ﬁ?@UﬂZ‘!Nﬂq?@ﬁm@ﬂLﬁﬂ LL@%@@W"NQ@I%’]?:?M‘?& W%(@NL@?‘N@ﬂ’]Wﬁ@l@\iiuﬂ’ﬁﬁqﬁ\?%W AARAAUNITTAN TN

[ o Qi 1 o -:ll Yo =
WTWH@HLL@zW@%@’]ﬂEW]VLmﬁ“Uﬁ'Jf]NL@F_]W']?J

1
o o A ¥

qqmwﬂ‘uLm@umﬂmﬂmmuﬁm’ﬁﬁ@u %'nLﬂuﬁtymL%aimqm?mﬁﬂ:r:‘vrum'@ma‘ﬁqa‘ﬁwmmqﬂﬁﬁﬂ?z‘m‘nu waziu
fqﬂmim{’]ﬁﬁyhmﬁuLﬂﬁ@ummgﬁ@im Audumihensnuiaadiadain meld Tassmesauviiansgnisseiiu’
TrediAnugauleiuNIznInnIeAdy NIsNINANEaNe aunsaioanmingdsinsanidina aunsalinamnisaunsnianin uas
avnInieaNnine et LL@:@gjafwchwmﬁmméquﬁ@ﬁwuwmuﬁluj aidiay Lﬁ@ﬁi')ﬁllmaﬂﬁ’}?’]‘ﬁﬂ’}?ﬂ@mLﬂ’;"]:‘]_l’m
anmsEamsidu s masesluneinsdn niendadiunanng adeidannanistu pauuamensuivildeti uaz
wanensdudeatineiuRnrenuaziluss (Responsible Lending) Tessunamnausiatlszmelng
7n Marketing Strategy
21 AAAN 2567



