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DISCIOSU IF@S | This report is not intended to provide the basis for any evaluation of the financial
Krungthaik instruments discussed herein. The information was obtained from various sources; we do not
AN guarantee its accuracy or completeness. In particular, information provided herein should be
COMPA 5\5 : \ regarded as indicative, preliminary and for illustrative purposes only. There is no
N representation that any transaction can execute at such terms or price.

Information provided in this report is not intended to constitute legal, tax or accounting
advice in relation to entering into any transaction and does not have regard to the particular
needs of any specific person who may receive this report. Clients should consult their own
financial advisors regarding the appropriateness of investing in any investment strategies
discussed or recommended in this report and should understand that statements regarding
future prospects may not be realized. While all information this presentation has been
produced or compiled from sources believed to be reliable, the Bank makes no representation
as to its accuracy or completeness.

Krungthai COMPASS




Krungthai
32’{@ C@MP?\SS/ﬂ{



